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ENIXEIPHZIAKO NMPONrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

- Epyaneiobnkn
] AVIayWwVIOTIKOTNTAs

[NA MIKPEZ & NMOAY MIKPEZ ENIXEIPHZEIZ

H enmixeipnon EQA HELLAS ®OPEAZ NIZTOMNOIHZHZ KAI EAEFX0OY ANQNYMH ETAIPEIA nou £dpeusl TNV
nepipEPela ATTIKNG evTaxOnke oTn dpaaon «EpyaAsiobnkn AvTaywvioTikOTNTac» npolnoAoyiouou 400 ekart. Eupm.
H dpaon oToxeuel oTn BEATIWON TNG AVTAYWVIOTIKOTNTAG TWV HIKPWV KAl NOAU HIKPWV EMIXEIPACEWY, €NevOUOVTAG
OTOV NApaywylkod EKCUYXPOVIOUO TOUC, TNV UIOBETNON CUCTNHATWY TUNONoinong & nigTonoinong, Kabwc Kal o<
branding kar wyn@iakn npoBoAn.

O ouvoAikoc npolnoAoyiopoc TnNG enevdouonc sival 59.000 € ek Twv onoiwv n dnuoacia dandavn avepxeral o€ 29.500 €
Kal ouyxpnuartodoTeital and Tnv EAANAda kai To Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng Eupwnaikng
'‘Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoisgital, nepiAagpavel enevoUOoEIG
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata — EEonAiouog

v MioTonoinon MpoidvTwyv — YAnpeoiwv — Aladikaoiwyv

v Zuokeuaoia - ETiketa - Branding

v Wnoiakn MpofoAn

ME£o® TNG CUHHETOXNAG OTN ApAon, N enIXEipnon NETUXE:

v BeEATIiwON TNG avTaywvIoTIKOTNTAG TNG

v au&non Tng kepdoopiag TNG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTAON TNG Ayopdac WE TN Npoobnkn VEWV NPoiovTwyv & unnpecinv
v €Eao@AAion uWnAOTEPNC NOIOTNTAG NPOIOVTA & UMNPETIEC

v/ au&non Tnc napaywyikotntac & BeATiwon AsIToupyikwy d1adikaoiwv
v/ gvioxuon TngG ENIXEIPNUATIKOTNTAG

v dnuioupyia / diaTApnon noioTIKwV BECEWV €pyaaiag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €niXeipnon ano@ePovTag opeAn TNV avraywvioTIKOTNTA TNS XWpag Kabwg

KAl TNV TOMIKN OIKOVOWia.
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EIAIKH TPAMMATEIA AIAXEIPIZHE i i i
Eupwnaiki ‘Evwon NPOrPAMMATQN ETIA, TZ & EKT avantu§n - epyacia - aAAnAeyyun

e - EIAIKH YMNMHPEZIA AIAXEIPIZHZ EIMAVEK
Eupwnaiko Tapelo

MNepipepetaknig Avantuéng

Me th ouyxpnuatodotnon tns EAAAdas kai tns Eupwnaikns Evwons
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